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Do Now – 7 Minutes 

Below are four HIGHLY controversial ads that have appeared in New York City stigmatizing teen pregnancy. As the 
grandchild of a teen mother, I am not sure how I feel about these ads. Please follow along with the transcript for a 
segment from Michel Martin’s Tell Me More, a piece of radio journalism that discusses these ads. 

             
 

          
 

 
Writing Assignment  – 10 Minutes 

Choose one of the two arguments about teen pregnancy. 
3 to 4 pages handwritten 

5 body paragraphs 
8 to 11 sentences per paragraph 

 
Please write a rough draft of an argumentative paper that either defends or condemns the advertisements. As you 
write the argumentative paper, please feel free to use one of the two arguments below as your introductory 
paragraph. Notice how I ended each paragraph with a three prong thesis? Unless you have your own three prong 
thesis in mind, I want you to use the one provided in your argument as a blueprint for the subject matter of your 
first, second, and third body paragraphs. 
 
 
 

Lesson # 48: Growing Too Fast 

Name:  

Date: 

Period: 

Due Today: No homework last night. 
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1

st
 Argument 

* New York City has launched a new ad campaign that aims to reduce teenage pregnancies through eye-catching 
and controversial advertising. Because the new designs feature sad babies telling negative facts about teenage 
pregnancy, the ads have been accused of stigmatizing teenager mothers. However, these ads are a brave and 
justifiable reaction to the hardships that teenage mothers face. The ads will have a positive impact in New York by 
educating young women and opening a public space for conversation about the issue. The facts on the ads are true, 
and stigma works in discouraging damaging behavior, so opponents of the ad campaign should realize that 
teenage mothers need to be aware of the challenges they will face, controversial material is the most successful 
marketing for an idea, and teenage pregnancy should be discussed openly and largely discouraged like other social 
problems, including homelessness or drug use, for the good of young women. 
 
2

nd
 Argument 

* New York City has launched a mean-spirited ad campaign that aims to ridicule teenage mothers through eye-
catching and controversial advertising. Because the new designs feature sad babies telling negative facts about 
teenage pregnancy, the ads stigmatize young women who are often working hard to raise a child and performing 
spectacularly. An age does not make a person ready to have a child. Instead, it is a combination of personality, 
maturity, and strength that makes a person ready to have a child. Also, the ads make it sound like teenage 
pregnancy is a disease or problem akin to homeless or drug use, which it certainly is not. The creators of this line of 
advertisement should realize that they are doing great damage to the self-esteem of women they should be 
applauding. The creators of the ads tell only half the story of teenage pregnancy with their “facts,” pretend that the 
ads can influence a decision as big as having a child, and stigmatize a whole group of people in an insensitive if not 
hateful way. 
 

Introduction = You can copy one of the arguments. 
1

st
 body paragraph = Introduce a topic, give at least three piece of supporting evidence, then provide context. 

2
nd

 body paragraph = Introduce a topic, give at least three piece of supporting evidence, then provide context. 
3

rd
 body paragraph = Introduce a topic, give at least three piece of supporting evidence, then provide context. 

Conclusion = Recycle your argument and then leave your audience with a new idea or question that expands your 
argument and might lead into your next paper.   
 


